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• TECHNOLOGY KNOWS NO BOUNDARIES

• IXC NOT NEEDED FOR REGIONAL CALLING

• LONG DISTANCE ACCESS == HIGHER
CONSUMER COSTS
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WIRELESS BUYING POWER

• WIRELESS COMPANIES CAN
CONCENTRATE CONSUMER POWER IN
BUYING COOPERATIVES
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AirTouch Cellular

. - --~-----------~~-

Horizon Cellular

Vanguard Celular

Free Nationwide Long Distance
for New Subscribers

I

$15 a Month Nationwide
CalMlg

-----~-- -------.-- --~-- --------

$9.99 a Month Nationwide
CaRing
$9.95 a Month Nationwide
C8IIing
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Atlantic Celular New Hampshire. New York.
Vermont

CommNet Celular

GTE MobiIeNet

Colorado. Idaho. Iowa.
Montena. North Dakota. South
Dakota. Utah end Wyoming

- 1---- ------------

California. Florida. Indiana.
Tennessee. Texas

Minnesota, South Dakota
Kentucky. West Virginia

t------ - --

Maine, Massachusetts. New
Hampshire, West Virginia

----------f - -- ---- - --

Florida. Ohio. Pennsylvania.
West Virginia

-----

Vangu_d Celul.,

Wireless One
Network

R.... Cellular
Corporation

Horizon Cellular

L________________________________________ ._~ _,
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"Wow! How can theydo that?".. It···m
distance

ca sfor 9.99
amo h.

CELLULARONE'
-----------------

-



CTIA
ATTRIBUTE RATEILMOST IMPORTANT

t

108%

15·/.

50%

25%

00;.

large Calling Are. Competitive local 24-Hour Customer AbilltV To Choose
Rates Service long Distance

Company

SBe SURVEY - 1/95
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MARKET SURVEY REVEALS

CUSTOMERS' PRIMARY CONCERNS:

• LOWEST POSSIBLE MONTHLY CHARGES

• WIDE AREA COVERAGE

• ONE BILL

• QUALITY CONNECTIONS

(Source AirTouch Communications, 9/94)
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• RBOC (WITH "EQUAL" ACCESS)
vs. NON-RBOC CELLULAR COMPANY

• HOW ARIZONA CONSUMERS LOST OUT
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IF YOU WERE AN IXC...

• ASK GOVERNMENT TO sr·rOll COMPErrlrl~I()N

• REDUCE COMPETITOR TO A CONDlJIT
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Cellular ()ne now offers
a ne\\T, expanded hOlne calling area.
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On July I, 1995, consumers
will discover how "'equal" access
will help them pay more for the
services they used to get for free.
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